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An Investigation into Modeling Marketing

Wang Jianguo
( Guanghua School of Management, Peking University, Beijing 100871, China)

Abstract; By applying ecological network thinking, this paper re-examines strategic marketing, creatively
integrates the theory of business model into the marketing theoretical system, and sets up a theory of modeling
marketing complementary to strategic marketing. This paper re-defines business model; solves the problems
concerning business model classification with logical consistency and uniform standard and the problems
concerning network value calculation; and gives a theoretical explanation as to why the product price is lower
than the average cost, but can still be profitable. Our findings are as follows: 1) Modeling marketing pays
attention to the cooperation of enterprises, customers and their partners so as to achieve win-win, make co-
creation and make transactions of network value; 2) Modeling marketing can create seller marketing and auto
marketing; 3) Both business models and business strategies are marketing tools for an enterprise to gain
competitive advantage and enhance its performance. They are both complementary coexistence and dynamic
alternation; and 4) Business model classification is the theoretical foundation of business model innovation. In
turn, business model innovation is the key to modeling marketing and is also the best means to subvert
strategic marketing and get out of a zero-sum game.

Key words: modeling marketing, 1P theory, network value, business model, business model classification,

strategic marketing
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